India
Legislation supporting the Code is relatively weak in Laos. In 2007, responding to pressure from the formula industry, the 2004 regulations were changed to an agreement and the section forbidding free donations, sponsorships and advertising deleted. 18, 19 This led to an inevitable increase in gifts (see Figure) , advertising and the use of breast milk substitutes. 20
Figure
Gifts in a pediatric department in Vientiane, Laos, donated by formula representatives in violation of the WHO Code (Courtesy Dr Leila Srour)
In 2009 the government with the help of the United Nations Children's Fund's (UNICEF) Lao Country Office initiated a campaign to train health workers and mothers on the importance of exclusive breastfeeding. 19,21 IBFAN and UNICEF are working with the Lao government to develop legislation and enforcement to limit formula promotions. 18, 19, 21 South Africa A "scientific luncheon," Event 6, was planned to launch a new baby formula for nurses and dieticians. 16 Concerned invitees reported this violation to the local IBFAN office. Nestlé cancelled the lunch, apologizing and stating they would carry out a "full investigation and assessment [to] make sure this is an isolated incident" and "ensure it doesn't happen again" 16, 21 South Africa has been slow to pass any legislation supporting the Code. Perhaps because it has the fastest growing baby food market in Africa. 16 Legislation, discussed since 2003, was finally signed into law by the Minister of Health in December 2012. 22 The new law supports the Code and restricts advertising of breast milk substitutes, bottles or teats, gifts to mothers or health workers or sponsorship of educational programs to advertise their products. 22 
Comment
We chose the above seven examples as they illustrate the struggle facing resource challenged countries attempting to promote breastfeeding and provide education for health workers without accepting support from formula companies. There may have been others of which we were unaware. Many factors affect exclusive breastfeeding, but widespread advertising has a very negative effect and legislation restricting advertising has a positive one. 1, 2, [4] [5] [6] [7] [8] [9] 11 India with reasonably strict laws spends less than $200 million on annual formula sales whereas China, with few laws and a similar population, spends over 3 billion. 16 In IBFAN's State of the Code by Country 2011, of 195 countries only 67, including India, have passed laws including most of the provisions of the Code. 23 Recently both South Africa and Kenya have passed laws making East and Southern Africa an area of the world with a high level of legislation. 15 Monitoring violations and effective penalties will be critical in these countries. In contrast in East Asia marketing breast milk substitutes is increasing, legislation less effective and efforts to woo health workers more effective. 24 Companies blatantly offer gifts to health workers and provide educational programs with credits for continuing medical education.
Health workers need to be more aware that any sponsorship of workshops or conferences by the formula industry invariably promotes their products. They should be prepared to monitor and report violations of the International Code. Consistent and effective regulation, rejection of seminars, gifts and incentives offered by the formula industry, which profits from the failure of breastfeeding, will save infants' lives and improve the health of children throughout the world.
